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HEATHER MOLINA
hmolina@maddenmedia.com

● Live in Tucson. Now.

● Been working in digital marketing since 2003.

● Worked across large holding company agencies and independent 
agencies.

● I’m a Cross-Channel expert. I’ve done everything digital. 

● Started at Madden in 2022.

● Manage Media Operations practice and Data & Insights. (I spend a 
lot of time in platforms and spreadsheets.)

● I teach hot yoga for fun.



WHERE WE ARE TODAY

“Today” is always a evolving



WHERE WE ARE TODAY



Personalization & Recommendations

GuideGeek Chat bots

SEO Keyword, Topics, & Site Content 
Development 

Paid Media (Keyword Research, Ad Copy, 
Ad Group Topics)

Code Development (Assistance & QA)

Data Management & Integration (API 
Connections & Summarizing Reports) 

Business Operations Content 
Development

Persona Development

Media Plan Development

Automated SEO/Content Analysis*

Media Benchmarks



SEO-DRIVEN CONTENT DEVELOPMENT 

Inputs System-Generated 
Content Outline

Brief Development



AUTOMATED 
SEO/CONTENT 
ANALYSIS

Using crawlers to mimic those of 
search engines (Google), we push 
the crawl findings into weighted 
scoring spreadsheet…

And we use A.I. to analyze and 
develop initial recommendations… 

Which are validated by analysts. 



MEDIA 
BENCHMARKS

Combination of data 
management and AI to analyze 
and determine the current 
landscape of channels for the 
latest in trends.

Keep In Mind: Whether the 
benchmark is being 
met/beat/performing under for 
a DMO is dependent on a 
number of factors.

Madden Media’s Tourism Benchmarks (Q3 2024)

https://maddenmedia.com/maddens-latest-dmo-tourism-industry-media-benchmarks-q3-2024/


AUDIENCE INSIGHTS  
(PERSONA DEVELOPMENT) 

Opted-In 
Bi-Monthly 

Survey 
Collection

Opted-In Cross 
Device 

Behavior 
Collection

Artificial 
Intelligence  

Optimization & 
Projection

+



Weekend Getaway Traveler

 
This audience is defined as U.S. based travelers who have taken a leisure trip in the past 12 
months and 1-3 days have been the majority lengths of their trip.

➔ Audience skews female, married and with children under the age of 18 in the household. 

➔ HHI is in the $75k to $100k range, with the median being $84k. 

➔ They tend to use streaming platforms that include the ad models - such as Hulu , HBO Max 
and Amazon Prime.

➔ They index heaviest for traditional social channels - but do have a presence on TikTok and 
Snapchat.

Audience Demographic Information Key Places To Reach Them Top Interests Top Values Messaging 
Recommendations

Weekend Getaway 
Traveler

6.4 M
Addressable Audience

61% female
46% Age 35-54
35% HHI $75k-$100k
48% college/post grad degree
66% married
54% with children under 18

Facebook
Instagram
YouTube
Pinterest
TikTok
Snapchat

Health & Fitness

Food & Drink

Enjoying Life’s Pleasures  

Stimulation & Exciting Life

Influence

Amusement & Indulgence

Adventure & Excitement

Prestige & Prosperity

Connected TV
➔ Hulu w/Ads
➔ HBO Max 

w/Ads
➔ Peacock
➔ ESPN+

AI PERSONA DEVELOPMENT:



This audience is defined as U.S. based travelers who have taken a leisure trip in the past 12 
months and whose habits include various outdoor recreational activities (e.g. hiking, camping, 
biking, etc.).

➔ Audience skews male, with slightly higher income. They have a college degree, are married, 
and it is around 50/50 that they will have children under the age of 18 in the house.

➔ While Travel Endemic channels can be a key way to reach this audience, they did index for 
Connect TV - heaviest on Hulu with Ads and ESPN+.

➔ They did not aggressively index heavy for social channel usage overall. But those they did 
seem to have a presence on included Meta and X.

Audience Demographic Information Key Places To Reach Them Top Interests Top Values Messaging 
Recommendations

Outdoor Rec Traveler

7.1 M
Addressable Audience

60% male
41% Age 35-54
46% HHI $100k+
60% college/post grad degree
74% married
52% no children under 18

Facebook
Instagram
X
Travel Endemic

Sports

Finance News

Travel

Health & Fitness

Stimulation & Exciting Life

Enjoying Life’s Pleasures

Humility

Adventure & Excitement

Amusement & Indulgence

Modest & Respectful

Outdoor Rec Traveler

 

Connected TV
➔ HBO/Max
➔ Hulu
➔ ESPN
➔ Showtime

AI PERSONA DEVELOPMENT:



Golfing

 
This audience is defined as U.S. based travelers who have taken a leisure trip in the past 12 months 
with an HHI of $100k+, have golf as a hobby, and also live in the top 10 origin markets.

➔ Audience is male, over 40, married, with children under 18 in the household.

➔ 50% of the audience spends 20 hours or more online each week. 

➔ Streaming content is mostly viewed on a laptop devices and streaming boxes (like Roku). Top 
channels include: ESPN, Golf CHannel, Fox Sports, and Apple TV.

➔ Key social channels include Meta, X, and YouTube.

Audience Demographics Key Places To Reach Them Top Interests Top Values Messaging 
Recommendations

Golfing

1.2 M
Addressable Audience

90% Male
Median Age: 43
64% $150k+ HHI
89% w/ College Degree
83% Married
60% w/ children in household

Facebook
Instagram
X
YouTube
Travel Endemic

Sports
Finance News
Travel
Dating
Health & Fitness

Excitement

Influence

Pleasure

Adventure & 
Inventiveness

Prestige & Prosperity

Amusement & 
Indulgence

Connected TV
➔ ESPN
➔ Golf Channel
➔ Fox Sports
➔ Apple TV

AI PERSONA DEVELOPMENT:



MEDIA PLANNING

A tool where your goals, target 
DMAs, target personas, budget, 
previous channel website 
performance (analytics), 
available content are pulled 
together… 

And a recommendation for 
media approach and 
investment is pushed out for 
the DMO. 

Goals

Previous Channel 
Performance

Site Content

Site Performance
DMAs

Audiences

Budget



MEDIA PLANNING 



MEDIA PLANNING (Live Attempt) 

Madden Media Chat GPT

https://chatgpt.com/g/g-3ernIwsWm-media-strategy-assistant


PERSONA DEVELOPMENT (Live Attempt) 

Resonate

https://login.resonate.com/login?state=hKFo2SBhSXZ3a0poOUN6TXBYRW0wTUxFVUVwZGJsUzNjaXc0SqFupWxvZ2luo3RpZNkgY1MwLThGdzllUVdDeTA3d2lXS0tLd3lGVC1KN0QwVWWjY2lk2SB4amhDc0lCWkd2bU41T2ZhZVlnR3ZjOVdHMEVWTmhRVQ&client=xjhCsIBZGvmN5OfaeYgGvc9WG0EVNhQU&protocol=oauth2&prompt=login&redirect_uri=https%3A%2F%2Fsignin.live.resonate.com%2Fauth0SignOn&connection_name=RTPDatabase&audience=https%3A%2F%2Fprod-resonate.auth0.com%2Fuserinfo&scope=openid%20profile%20email&response_type=code




WHERE WE ARE 
GOING* 

Trip Planners *

Website Concierge*

Automated SEO/Content Analysis

Media Plan Development

Media Benchmarks



QUESTIONS & COMMENTS?



we’re all done now.


